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Welcome to Graphic Communication at Portland 
Place 

This transition work is designed to help you to bridge the gap between your GCSE studies and 

AS/A Level.

 

Why do transition work? 
Preparation is crucial for studying A levels.  A levels require you to be an independent learner. 

Although you have fewer subjects, A levels require different study skills and the volume of work 

is greater due to the increased demand of depth and detail.  The exercises in this booklet will 

ensure that you are ready for the exciting challenges of becoming an A level student in 

September.  It may be necessary to complete some of the tasks on separate sheets of paper. 

You have the choice of either typing or handwriting your responses. Each subject will be slightly 

different, but they will all require you to use the skills you will need for A level: independent 

enquiry; evidence of reading around the subject and enthusiasm and interest. 

 

Is transition work assessed? 
Yes.  In September, your subject teacher will ask you for your transition work and it will be 

assessed.  Teachers will be able to diagnose your strengths and weaknesses and begin to 

support and challenge you in a more targeted way. 

You must bring all the work with you to your first Year 12 Graphic 

Communication lesson in September.  

 

 



 

 

Y12 A-Level Graphic Communication:  
The first year of this two-year course has no externally set submission deadlines. After 
an introductory period, students begin to work towards: 

Unit 1, the  ‘PERSONAL INVESTIGATION’. You will receive a number of design tasks to 
which you need to develop suitable, successful and well-finished design solutions. We 

mainly use digital graphics software such as Adobe Photoshop and Adobe Illustrator. 

The final submission will be made up from two elements: 

● Your sketchbook: In the Sketchbook you must present evidence of 
research into relevant existing design work as well as documentation of 

your own work in progress. The sketchbook must show the process of 

your developments and the ideas and thoughts behind your designs. To 

present your analysis of existing work as well as present your own work in 

progress, you need to learn how to write meaningful annotations.  

● Your portfolio: This is a separate presentation of all your best final 

designs (whose development is documented and annotated in the 

sketchbook).  

 

During the first year, students will work on developing and practicing skills and building 
up the sketchbook for the ‘Personal Investigation’. 

 

 

 

 



 

 

 

Year 11 to Year 12 Graphic Communication 
AS/A-Level Bridging Unit 

THINK ABOUT LOGOS 

In the industrialized world gRApHIC dESigN can be found everywhere… and one of the 

most ubiquitous fields of applied graphic design is that of logos. Almost wherever you 

are – if you look around and pay attention to it, you will notice a number of logos. Every 

business, every company -commercial or not- features some sort of logo. 

 • The aim is always a representation through an instantly recognizable logo. 

 • Most logos consist of a name –text– together with some sort of graphic illustration. 
Often, logos evolve over time. 

 • Large and well-known brands sometimes even stop using their name within the logo, 
knowing that the graphic itself is recognizable enough, as it the case with the ‘tick’ of the 

NIKE logo or the Deutsche Bank logo. 

 Logos become powerful symbols – a very effective tool of consumerism: You know 
yourself that a standard white t-shirt is different to a standard white t-shirt with a logo 

printed on it…. 

Is the one with the logo … 

• Worth more? • More expensive? • More desirable? • More beautiful? • More trendy? 

• Better quality? Does it show its owner as belonging to a certain group? 

Any? All? or none? Of the above?... Would YOU prefer it? Why? Or why not? 

In fashion, in many cases logos have become a main part of the overall design. Think of 
Abercrombie & Fitch. 

 



 

 

 Open your eyes to LOGOS! Look around you and see how many logos you can find at this 
moment. 

TASK 1: For one day, take photos of as many logos as you can see around 

you wherever you are. 

TASK 2: From your photos, pick 10 of your favourite logos and write a short 

analysis using the steps as in the example below.  

STEP1:  INTRODUCTION / STATING THE OBVIOUS: 

STEP 2  FURTHER DESCRIPTION, focusing on the illustration: 

STEP 3     FURTHER DESCRIPTION, focusing on the text element: 

STEP 4  CONCLUSION / INTERPRETATION -if possible- not every design will have 
such a clear encoded message: 

 

Outcome: To your first lesson, please bring: 

●  the files of the photos you took of logos 

●  annotations for 10 of these logos.  

 

Use the steps as outlined below for your annotations. Keep it short.   

 



 

 

 

AS GRAPHIC COMMUNICATION | EXAMPLE FOR A LOGO ANALYSIS 

  

  

  

STEP1:  INTRODUCTION / STATING THE OBVIOUS: 

This is the logo for the New Bedford Whaling Museum. It consists of two 

parts:  an illustration which uses only blue and text, naming the museum, 

which uses only black font. 

 

 

 

 

 

 



 

 

STEP 2  FURTHER DESCRIPTION, focusing on the illustration: 

The illustration is a very clever ‘double’ image as it shows the silhouette of 

the sails of a large sailing boat. At the same time, there is a white silhouette 

against the sails showing the tail of a whale! 

 STEP 3     FURTHER DESCRIPTION, focusing on the text element: 

The text uses a simple font and is kept in capitals only. There are three lines 

of text, which are aligned in a block right and left even though the words 

have different lengths. 

The words ‘New Bedford’ are kept the smallest. 

  

STEP 4  CONCLUSION / INTERPRETATION -if possible- not every design 

will have such a clear encoded message: 

Together with the illustration of the sails above, the text could almost be 

seen as forming the actual body of the ship. The colour blue also stands for 

the sea and the sky above it. This way, the colour, the sails and the whale’s 

tail in a simple image together with the text perfectly illustrate the theme of 

the museum. 

 

 

 


